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has resulted in the demand
of branded residences
where new-age billionaires
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technological embellishments import-
ed from across the globe.

Branded ruidencu/hmlﬂng proj-
lewand

hlvebeensdlmuhhhotnlus With
the concept fast gaining prominence, Status and demonstration of success
developers are not leaving anything to are the decisive factors for the rich,
chance and offering top-of-the-line portion of the mnrlted lmng arrange— especially the nouveau riche, when buy-
products to consumers. “Thecountryis  ment venture is ingth i driv

today home to as many as 2.4 lakh the f NRI " disclos- p are very few in this segment
tycoons, and the number willincrement  es Navin Raheja, chairman and manag-  feel experts. “The inclination towards a
by 50 percentin 2022, andasof latedis-  ing  di Raheja Develop: world-class lifestyle and modern trends
charged report by Credit Suisse says. Limited. has been pushing the developers to

With developing riches, the taste and Gurugram has always been a pre-  focus on creating exclusive and distin-
the decision of extravagance are addi- ferred destination in Delhi-NCR, espe-  guishable projects. In fact, NRIs are also
tionally advancing. To take into cially when it comes to high-endbrand- considering these options for invest-
account this portion, real estate devel-  ed residences. With changing lifestyle, ment as it suits their lifestyle choices
opers are going the additional mile to  the young working population here and comfort level” concludes
convey the select extravagance ideato  looks for state-of-the-art residences spokesperson of DLF 5.
India. Indeed, NRIs are likewise con-  that match the global trends, which in Well, with several branded resi-
sidering these alternatives for the tumn, has fueled the demand for brand-  dence projects underway across NCR,
venture as it suits their way of life ed residences. The Millennium City being branded is the way forward for
decisions and solace level. A large  being home to Fortune-500 companies  the real estate sector.
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